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About the survey

Implementation

Survey method: Quantitative survey

Survey company: Kantar Public

Target group: Swedish veterans who have served in Afghanistan

Population: 7422 veterans

Method: Web-based survey via postal invitations

Field period: 1 December 2021 to 17 January 2022.

A total of 2104 Swedish veterans who have served in Afghanistan responded to the 
survey, which is equal to a response rate of 27%.



About the survey

Distribution



The media image of the withdrawal
from Afghanistan 



Recurring themes in the media

• Interpreters and local staff

• The attitudes of Swedish veterans 

• Evaluation of the mission in Afghanistan

• About veterans and their experiences



The veterans' experiences after the 
withdrawal from Afghanistan



Personal impact of the events



Talking about the mission



The view of ones own service in 
Afghanistan



Overall assessment



Personal contribution



Self-image and public image - The view
of veterans 



Veteran identity



If 4-5 large to very large extent:

Why do you identify as a veteran?

”It's something I'm proud of and a time in my life that shaped me as a person”

”It is an important part of my life, a camaraderie that is created and manifested
during deployment! I know that I made a difference with my service and therefore
I belong to a group of people who put their own safety aside to help others!”

”I have done service in another country and I am proud of it.”

”Because I served with the Swedish Armed Forces abroad.”

”Just because of the definition. If you have served abroad, you are a veteran. 
There is a certain community and togetherness among these veterans.”



If 2-1 Very small extent/not at all:

Why do you not identify as a veteran?

”Because I have only had one deployment. To be a veteran, you should have done at least two
turns.”

”I continue to serve as an officer, view my international service as a natural part of my 
profession.”

”I work everyday in the Swedish Armed Forces. It was/is part of the job. My impression is that
it is more important for those who did not work in SAF (directly) after deployment to identify
themselves as veterans.”

”Do not see a purpose in belonging to any category. Service abroad is part of the job. It is 
probably more important for non-defense employees.”

”I am a professional officer and carry out the work, orders and efforts that the government/the 
Swedish Armed Forces think I should do. My professional identity is stronger than the veteran 
identity.”



Only one in five believes that the public has 
a positive attitude towards the Swedish 
effort



Summary and conclusions

Development of events in Afghanistan summer 2021 leaves its mark

• The affect of the events and the media

• Conversation about the events

• Impactful stories from veterans

The veterans abroad are mostly satisfied (and proud) with their 
deployment

• Positive assessment about their deployment

• Similar trends among all categories

• Personal deployment vs the mission as a whole


